ASSOCIATION NEWS 


PCA Officers Tour State’s 
Canning Industry 


Executive Committee of the Pennsylvania Canners Association tours 
the State’s vegetable canning industry and completes plans for 


42nd Annual Meeting in November. 


The Executive Committee of the Penn- 
sylvania Canners Association, (shown in 
photo) paused for a moment on the steps 
of the general office building of the Chas. 
G. Summers Jr., Inc., New Freedom, 
after having completed a close inspection 
of that company’s canning facilities and 
the production in progress. Ty Young of 
the Summers Sales Department, served 
as a guide for the group. 

After a brief rest, the Committee 
traveled the two-mile route to Hunger- 
ford Packing Company—the final stop of 
their one-day tour. At Hungerford, the 
group witnessed the wind-up of that 
day’s snap bean canning operation. Bill 
Free, Sr. was their official escort and 
answered the questions of the inquiring 
“executives.” 

The official executive body of PCA be- 
gan their tour at Hanover Canning 
Company, Hanover, where Alan Ware- 
hime informally oriented those in the 
party as to what he believed were the 
most pressing problems confronting the 
vegetable canning industry at the pres- 
ent time. 

The D. E. Winebrenner Company, also 
located at Hanover, was the next stop. 
The various association programs and 
meetings were discussed with Dave and 
Wirt Winebrenner. 

This tour was the second leg of a three- 
pronged project to acquaint the officers 
of the Association with the people and 
problems of the various segments of the 
Pennsylvania Canning Industry . . . vege- 
table, fruit, and mushroom. Earlier in 
the year, the officers visited the fruit 
growing area in southeastern Pennsyl- 
vania, and toured several of the fruit 
processing plants. 


PLANS FOR THE ANNUAL MEETING 


During the luncheon period on the day 
of the vegetable industry tour, the PCA 
Executive Committee ... also the 1956 
Convention Program Committee .. . dis- 
cussed the list of convention suggestions 
and the slate of speakers for the 42nd 
Annual Convention. The following in- 
formation was confirmed: 

Convention Date—Monday, November 19, 


1956 
Convention Place — Yorktowne Hotel, 
York, Pa. 


Convention Theme — “You Are There — 
November 19, 1975!” 
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PCA EXECUTIVE COMMITTEE—Left 
to right: George C. Lambert, President, 
PCA; Vice-President of Sales, Keystone 
Mushroom Company. James M. Shriver, 
Vice-President of Vegetables; and Presi- 
dent of the B. F. Shriver Company. J. B. 
Park, Vice-President of Mushrooms; and 
President of Brandywine Mushroom Cor- 
poration. John A. Hauser, Vice-President 
of Fruits; and President of The C. H. 
Musselman Company. A. Reed Hayes, 
Jr.; immediate past president of PCA; 
and President of the Mifflin County Pack- 
ing Company. 


The Board of Directors Meeting will be 
held at 7:00 P.M. on Sunday evening, 
November 18, 1956, preceded by the PCA 
Hospitality Hour beginning at 5:30 P.M. 


The Yorktowne Hotel has just recently 
completed the addition of a number of 
rooms and other facilities which will 
make the hotel an ideal meeting place for 
all Pennsylvania canners, their guests 
and friends. Both the Association and the 
management of the Yorktowne Hotel are 
expecting a capacity house, so that direct 


_ reservations should be made with the 


Yorktowne immediately. 


The Convention Social Hour will take 
place at 6:00 P.M. on Monday, November 
19, followed by the banquet and enter- 
tainment at 7:00 P.M. 
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TRI-STATE CORN CANNERS 
ORGANIZE 


Recognizing the confusion that may well 
result from a known large pack of canned 
corn, generally estimated at 40 million 
cases, Maryland corn canners met in Bal- 
timore on Tuesday of this week in an in- 
telligent approach to avoid the usual con- 
fusion following a large pack. Purpose 
of the group is to arrange for credit and 
to promote the orderly sale of the product 
with special emphasis on government 
procurement. 


Francis S. Silver, The Silver Canning 
Company, was appointed General Chair- 
man of the group, following which three 
important committees were elected. G. 
Bartol Silver, Charles B. Silver & Son, 
was named Chairman of the Finance 
Committee; C. Edward Cootes, B. F. 
Shriver Company, Chairman of the Mer- 
chandising and Commodity Promotion 
Committee; and S.E.W. Friel of Queens- 
town, Maryland, Chairman of the Gov- 
ernment Procurement Committee. 


Representatives of the Pennsylvania 
corn canning industry have been invited 
to serve on these committees, along with 
Maryland canners. 


The Can Manufacturers Institute is 
cooperating from a publicity standpoint. 
Brochures will be prepared for presenta- 
tion to some 4500 schools in the area hav- 
ing cafeterias, and a direct approach will _ 
be made to USDA offcials on the School 


__Lunch__Program. _The— 


Committee will work with C.M.I. in pro- 
moting “National Canned Corn Week” 
and other promotions. The Finance Com- 
mittee, in addition to other activities, will 
focus a great deal of attention on the 
small business administration. Other corn 
canners in other areas are invited to par- 
ticipate. 

It was brought out at the meeting that 
the 1956 pack of canned corn, although 
large, is of exceptionally high quality, 
and with an intelligent program will 
serve to win many new consumer friends, 
without the usual confusing market con- 
ditions. 


Machinery & Supplies Exhibit — Can- 
ning Machinery & Supplies Association 
Exhibit of machinery and supplies at the 
forthcoming National Convention will 
coincide with the Canners Convention 
schedule. The Show, staged in the Con- 
rad Hilton in Chicago, will open Satur- 
day morning, February 16 at 10 A.M. 
and close on Tuesday evening, February 
19, at 6 P.M., according to announcement 
by Secretary-Treasurer W. D. Lewis. 


Wisconsin Canners Association — The 
1957 Wisconsin Canners Raw Products 
Conference will be held at the University 
of Wisconsin in Medison, January 23 
and 24, 1957. 

The Association’s Spring Meeting will 
be held at Madison, March 20 and 21, 
1957, 
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20% MORE CANS—Using a 30-prong, double-row fork, opera- 
tor is shown loading one of the new type bins with empty Schaefer 
Beer cans at the Can Company plant. Each unit holds 9,180 
12-0z. cans and is loaded in approximately twenty-two minutes. 
Cans are loaded in a pattern fashion to permit 20% more cans 
in same cubic volume as against jumble pack loading, and to 
prevent damage to cans, particularly the flanges and linings. 


SPACE SAVERS—Construction of can bins permits stacking two- 
high affording maximum utilization of storage space at the brew- 
ery as well as the can manufacturers plant. The bins are made 
of plywood and measure approximately 90” high x 90” wide x 
48” deep. They are mounted on runners which permits 4-way 
accessibility by fork-lift trucks. The 18-inch high gate, or trap 
door, used for feeding cans to unscrambler is clearly shown. 


New Bulk Can 


Delivery 


The F. & M. Schaefer Brewing Co., of 
Brooklyn, New York, in cooperation with 
American Can Company and Continental 
Can Company, has adopted a new, revolu- 
tionary method of receiving empty beer 
cans in bulk. The new system of materi- 
als handling permits the use of large, 
plywood bins, each of which hold 9,180 
twelve-ounce cans, and eliminates the old 
method of receiving cans in re-shipper 
eartons. The bins, which measure 90”x 
90”x48”, used in conjunction with the 
Dudley unscrambler, permit feeding cans, 
in perfect condition, to the fillers at the 
rate of 600 CPM per line, as well as al- 
lowing a sharp decrease in empty can 
storage and a more flexible operation 
throughout. 


The new delivery method is a result of 
five years of investigation and experi- 
mentation by Schaefer Brewery and Can 
Company teams. Although many bulk 
delivery methods were in use, none could 


Method 


measure up to the speed requirements, 
and perfect can requirements, needed by 
Schaefer. These requirements were dic- 
tated by the speed of canning lines which 
had been increased markedly during past 
several years to keep pace with the ever- 
increasing consumer demand for beer in 
cans. Therefore, an automatic, high- 
speed, can handling system had to be de- 
vised for an uninterrupted flow of perfect 
cans to the fillers at the required rate of 
speed. 


The automatic unloading of re-shipper 
cartons into an unscrambler unit was ob- 
served in operation and studied by 
Schaefer engineers, as was the Bagged 
Can method, the Jumble-Packed Cartons, 
Jumble-Packed Trailers, and Jumble- 
Packed truck method. Each proved suc- 
cessful for the purpose and industry for 
which they were designed but were found 
wanting in some of the five main requi- 
sites for top efficiency production of can- 
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ned beer at Schaefer’s Brooklyn plant. 
The system finally adopted encompassed 
all five requirements, with plenty of flex- 
ibility for expansion. 

The method adopted by Schaefer al- 
lows: 


1. High speed, automatic feeding of 
empty cans to the fillers for maintenance 
of an uninterrupted production schedule. 


2. Perfect cans, free of flange damage 
or damage to can linings, to insure high- 
est product-quality protection. 


3. Flexibility in that the same size cans 
can be packed in many different type 
shipping cartons. The bulk delivery sys- 
tem permits faster start-up and shut- 
down time. And the bins being mounted 
on runners for 4-way accessibility by 
fork-lift trucks allows maximum maneu- 
verability in tight quarters. 


4. Space Saver qualities were an im- 
portant consideration where plant expan- 
sion could not be accomplished without 
a large building program. The system 
adopted saved 10,000 square feet. - 
space. 


5. Low Maintenance for a pebnbenene 
loss in production. Occasional adjustment 
of belts is required with infrequent re- 
pair or replacement of wire guides. Only 
major problem—wire cable, of cable con- 
veyor, which moves cans overhead to 
fillers runs at high speed, occasionally 
develops a broken strand. A splice cable, 
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CONTINENTAL 


CAN COMPANY 


FEEDING THE LINE—Two bins are shown at unloading station 
at brewery on tilting platforms, with the unscrambler in back- 
ground. Cans are spilling out of bin on right while bin on left is 
in ready position to insure uninterrupted flow of cans to fillers. 
Back-end of each platform can be raised 24-inches tilting the 
platform for complete emptying of bins. 


CLOSE-UP VIEW—Platform is shown tilted to full 24-inches as 
last dozen or so cans in American Can Co. bin slide out onto 
electrically controlled conveyor belt which moves cans along to 
elevator conveyor. When conveyor belt is at rest, cans already 
on belt will stop flow of cans from the bin. Float Switch stops 
conveyor when cans reach certain height. 


which is a spare, is in position and 
threaded through the various pulleys for 
quick and easy replacement when needed. 

The bulk delivery method adopted by 
Schaefer, which is a modification of the 
jumble-packed trailer, not only allows the 
feed of cans to the beer fillers at maxi- 
mum speeds, but it affords the use of a 


carton-packing machine, permitting the 
receipt of shipping cartons in a knocked- 
down position. The pattern fashion of 
filling the bins, as against the jumble- 
packed method, allows 20% more cans 
in the same cubic volume. 

This closely-knit system, using a pat- 
tern-loaded bin, conveyor belt, feed hop- 


per and Dudley unscrambler, permits the 
feeding of cans to the fillers at the rate 
of 900 CPM without damage to the can 
linings, flanges or lithography. And, 
with the system electrically controlled 
throughout, there is little, or no, jamming 
of cans on the line. If the line goes down 
its can supply is automatically shut off. 


FIRST RUSH OF CANS—The first rush of cans immediately after 
the 18-inch trap door has been opened. The bin which was 
emptied on the left-hand platform has already been removed by 
the fork-lift truck operator. A full bin will be placed in the 
ready position to insure an uninterrupted flow of cans to the fillers. 
The cans already on the belt when it stops halt the flow of cans 
from the bin. 
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LOADING—Can manufacturers trailers are fitted with roller con- 
veyors and each trailer handles seven bins per load. The bins 
are forked into trailer with each bin pushing the preceding bin 
to the forward end of trailer. A short section of roller conveyor 
remains at the platform and is lined up to trailer conveyors for 
unloading of bins. Fork-lift operator is shown unloading a bin of 
9,180 12-0z. cans. 
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SALES & PROMOTION 


IN NEW FIL 


A new film, “Every Day is a Day” 
is being offered to community groups, 
schools, colleges and television stations 
by Processed Apples Institute, Inc. Run- 
ning twelve and one-half minutes, this 
film tells the processed apples story, 
showing how apples harvested in the or- 
chard become apple sauce, apple slices 
and apple juice. The second half of the 
film shows the preparation and serving 
of some of the delicious dishes that can 
be prepared with apple products, 16 fam- 
ily favorites, new and unusual dishes that 
have eye-appeal as well as flavor. 

The sixteen family favorite dishes fea- 
tured in the film are described in a color- 
ful how-to-do recipe booklet, copies of 
which can be ordered by educators and 
group leaders requesting the film. Tele- 
vision audiences will be advised by the 
announcer how they may obtain copies 
of the booklet. Requests for the film 
should be addressed to Association Films, 
Inc., 347 Madison Avenue, New York 17, 
New York. 


USDA BUYS 
CANNED TOMATOES 


Purchase of 589,052 cases of canned 
tomatoes for distribution to schools under 
the provisions of the National School 
Lunch Act was announced September 14 
by the U. S. Department of Agriculture. 
This purchase of tomatoes consisted of 
462,979 cases of No. 10’s and 126,073 
cases of No. 2%4’s. Prices ranged from 
$2.94 to $3.025 per case for No. 10’s and 
from $3.16 to $3.297 per case for No. 
214’s in California; $3.45 to $3.50 for No. 
10’s in Utah and from $3.50 to $3.725 for 
No. 10’s and $4.019 for No. 214’s in East- 
ern States. Transportation costs were 
given consideration in making the accepi- 
ances. All prices are exclusive of cash 
discounts. These purchases are the re- 
sult of offers received in response to the 
Department’s announcement of August 
10, 1956. 


Dole-Hawaiian Harvest—To market the 
record pineapple pack and pack of fruit 
cocktail, Dole-Hawaiian Pineapple Com- 
pany has scheduled the largest and most 
aggressive advertising and merchandis- 
ing program in the history of the firm. 
Consumer advertising supporting the 
“Hawaiian Harvest”, using full color Ads., 
will appear in “Saturday Evening Post”, 
“Ladies Home Journal’, “Good House- 
keeping’, Sunday newspaper supple- 
ments, and four grocery store distributed 
magazines. Additional promotion will 
appear in 107 newspapers in 97 cities. 
Ads are four-color full page size, where 
available. 


Edith Barber, nationally syndicated 
food columnist for General Features Syn- 
dicate, and L. W. Brown discuss new 
apple juice cocktail at a Preview Party 
for new film, “Every Day Is Apple Day”, 
produced by the Processed Apples Insti- 
tute, Inc. Mr. Brown is a Vice-President 
of P.A.I. and Vice-President of National 
Fruit Product Company, Inc. 


ak K er, 


isParacus “SPEARS, 


A unique, upside-down pack combines 
with the transparency of glass to make 
an appealing container for Garden Bas- 
ket all green asparagus spears, packed 
for the first time this year on the West 
Coast by Thornton Canning Co., Thorn- 
ton, Calif. The wrap-around label is kept 
to minimum width, permitting full visual 
inspection of the product. Owens-Illinois 
Glass Co., San Francisco, supplies the 
wide - mouth, clear glass containers; 
White Cap Co., the vacuum closures, and 
labels are printed by Muirson. 


G.M.A. Convention—Grocery Manufac- 
turers of America will hold its 1956 An- 
nual Meeting at the Waldorf-Astoria 
Hotel, New York City, on Monday, Tues- 
day and Wednesday, November 12, 13 
and 14, according to announcement by 
Paul S. Willis, President. The theme of 
the meeting will be “The Responsibility 
of Leadership from Farm to Family.” 


H. J. Heinz Company—B. D. Graham, 
Vice-President in Charge of Marketing, 
and N. E. Daniels, Vice-President in 
Charge of Purchasing, have been added 
to the Board of Directors of the H. J. 
Heinz Company. All present members of 
the Board were reelected at the recent 
stockholders meeting. 


CHERRY 
Pie Filting 


TRAVELING BILLBOARD—Pictured here is one of a fleet of 17 
trucks, of the Michigan Fruit Canners, Inc. Each truck is painted 
to advertise one or more of their various products and in general, 
the design and color scheme matches the label of the item ad- 
vertised as closely as possible. 
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BEANS 


POST FALLS, IDAHO, Sept. 10—Green: 
Excellent crop. Harvest finished on 
August 27. Fine quality. 


AFTON, MICH., 
Crop very poor. 


Sept. 12 — Stringless: 


NEW YORK, Sept. 18—Snap: Past week 
has been cold and rainy throughout the 
State. Overall pack less than anticipated 
earlier. Will continue to harvest on a 
limited basis until frost. 


Wax: Pro-rating deliveries. 


TRI-STATES, Sept. 18 — Limas: Heavy 
winds and little rain have brought cool 
days and cold nights with temperatures 
ranging from mid-50’s to a high of 81 
degrees. Running heavy. Some Downey 
Mildew which is not a problem yet. Qual- 
ity good with an approximate 1400 
pounds average yield. Mildew is reported 
as very bad in most fields in Delaware, 
which has greatly reduced quality and 
yield. Quality is excellent in area around 
Lancaster, Pennsylvania with near nor- 
mal yield. Late acreage in doubt if 
weather continues cool. No damage re- 
ported from heavy wind storm first of the 
week. 

Snap: Moving in fair volume with 
quality and yield fair to good. Some dif- 
ficulty in getting harvest labor. 


WISCONSIN, Sept. 14— Limas: Yield 
estimated at 1900 pounds per acre com- 
pared to 1420 pounds last year and 1480 
pounds for the 10-year average. Total 
tonnage for the United States for both 
canning and freezing, is estimated to be 
28 percent greater than last year, and 44 
percent greater than the 10-year average. 


Snap: Yield estimated at 2 tons per 
acre compared to 1.3 tons last year, and 
1.5 tons for the 10-year average. Total 
tonnage for Wisconsin is estimated to be 
about 80 percent larger than last year’s 
small crop. Tonnage for the United 
States as a whole is estimated to be only 
12 percent larger than last year. 


NEW RICHMOND, WIS., Sept. 14—Green 
& Wax: Pack completed on September 8. 
Quality good but pack less than budget. 


OCONOMOWOC, WIS., Sept. 15 — Wax: 
Expect to begin harvesting of late beans 
end of next week. Pods developing quite 
slowly but outlook for a crop is good pro- 
viding we do not have frost. Rainfall for 
the week was light. 
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WEATH ER 


CORN 


ROSSVILLE, ILL., Sept. 12—Acreage the 
same with yield 20 percent greater. Pack 
completed August 24. 


MINNESOTA, Sept. 18 — Sweet: Below 
normal temperatures, have retarded ma- 
turity. Yield good and quality very good. 


COKATO, MINN., Sept. 13—Our acreage 
in 1955 was 1,700 and acreage this year 
is 1,800. Yield on early part of the pack 
was equal to yield by tons and cut to that 
of 1955. On our last 600 acres, which we 
are beginning to can today, the yield will 
be three tons minus, on the average, but 
the cut will be better. Our 1956 pack 
thus far, according to what we have in 
the warehouse, is 102,581 cases of Golden 
and 3,735 cases of Country Gentleman. 
We have 600 acres left and the maximum 
we could get out of this acreage will be 
40,000 cases, which will give us a total 
for 1956 of 146,316. Our total pack in 
1955 was 171,941. Our pack is entirely 
in 24/303 Cream Style Golden and Cream 
Style Country Gentleman, and more than 
90 percent fancy, according to U. S. con- 
tinuous grading and inspection during 
the pack. 


ST. CLOUD, MINN., Sept. 12—Compared 
to last year yield is up 20 percent in total 
tons delivered, but cut per ton is down. 
Cold weather in late August with lots of 
moisture brought on a second ear which 
did not develop and, of course, lots of ears 
went into silage. Quality above average 
because of slow maturing. Total cases 
per acre is normal. No worms to speak 
of, although some developed in late plant- 
ings. 


NEW YORK, Sept. 18—Maturity retarded 
by cool weather; need three weeks of 
warm, sunny weather, but fear we will 
have frost before then. 


OHIO, Sept. 18 — Sweet: Winding up 
pack this week with an average of 2 to 
3 tons per acre. Little rain dropping 
temperatures. below 70. 


BLANCHESTER, OHIO, Sept. 8 — Golden 
Creamstyle: 365 acres in 1955 and 420 
acres in 1956. 1955 yield was 2.6 tons 
with 1956 yield 2.8 tons. 1955 pack was 
41,000 cases with a probable 1956 pack of 
47,000 cases. 


MANHEIM, PA., Sept. 12—Sweet: Crop 
is terrific, 4 to 5 tons per acre. This is 
three times the amount per acre over 


1956 


last year. Working day and night to keep 
ahead of maturity. Have all good quality 
thanks to the new and improved equip- 
ment installed this year. 


WISCONSIN, Sept. 14— Sweet: Report 
an estimated 3.3 tons per acre compared 
to 2.5 tons last year and 2.6 tons for the 
10-year average. Total tonnage for Wis- 
consin is estimated to be about 64 percent 
larger than last year’s small crop. 1956 
tonnage for the United States as a whole 
is estimated to be 36 percent larger than 
last year and 24 percent larger than the 
10-year average. 


FALL RIVER, WIS., Sept. 12 — Sweet: 
Yielding about 100 cases 303’s per acre 
and in some areas over that amount. We 
have not had to pass any acreage at our 
plants and have been able to maintain 
good quality. There is some passed acre- 
age reported in Wisconsin, however, 
exact acreage not known at this time. 
There has been heavy precipitation over 
most of Wisconsin’s canning acreage 
area, making harvesting quite difficult. 
Cool temperatures have been a blessing 
to canners by delaying maturity. 


NEW RICHMOND, WIS., Sept. 14—Golden 
Creamstyle: Had 750 acres to can as of 
this morning. Quality good and yield 
about 3 tons per acre. Delay in packing 
due to cool weather slowing up maturity. 


OCONOMOWOC, WIS., Sept. 15—Greatly 
improved weather allowed continuance of 
full production. Some little difficulty in 
harvesting fields in low areas. Tempera- 
tures have continued to average slightly 
below normal with scattered light show- 
ers. Pack will be completed this coming 
week, weather permitting. Some addi- 
tional acreage has been by-passed due to 
wet fields and in order to maintain qual- 
ity. Continues to be unusually clean fol- 
lowing our insect control program. No 
further treatment will be made for borer 
and ear worm. 


TOMATOES 


FAYETTEVILLE, ARK., Sept. 13—Crop is 
almost a complete failure, less than one- 
third of 1955. Finished canning. 


POST FALLS, IDAHO, Sept. 10 — Slow 
ripening due to very cool nights. 


INDIANA, Sept. 18—Heavy rains and 
moderate temperatures. Peak reached 
this week in North Central area. North- 
east expects to finish this coming week- 
end. Estimated yield of 5% tons per 
acre. Quality good throughout State. 


MT. COMFORT, IND., Sept. 12—Crop al- 
ready passed last year. Yield indicates 
10 ton average, which may be higher if 
weather permits. Very little disease. Cool 
weather has helped prevent glut and 
aided color. 

AFTON, MICH., Sept. 12— Crop very 
light and very late. 

EXETER, MO., Sept. 13— Hot weather 
during August cut crop about 50 percent 


(Continued on Page 17) 
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Herbert M. Shiffller, Berkeley, Calif., 
West Coast purchasing agent for the H. 
J. Heinz Co., has retired after 42 years 
of service with the company. He joined 
the firm early in 1914 at the company’s 
home office in Pittsburgh, Pa. and was 
given work that called for much travel. 
In 1919 his work took him to California 
and a few years later he established his 
home here. He participated in the selec- 
tion of Berkeley as the site for a large 
plant and later was placed in charge of 
contract crops and purchasing. In 1940 
he assisted in the selection of the site for 
a large plant at Tracy, Calif., and quite 
recently this was made Pacific Coast 
headquarters for the firm. The formal 
retirement of Mr. Shiffler brought about 
a series of events at both the district 
headquarters in Tracy and in San Fran- 
cisco. 


Nelson H. Eddy, for the past six years 
director of sales coordination for Best 
Foods, Inc., New York, has joined the 
Dole Hawaiian Pineapple Co. as market- 
ing research manager, with headquarters 
at San Jose, Calif. 


Dr. Thomas E. Roberts has been placed 
in charge of the electronics program of 
the Food Machinery and Chemical Corp. 
at San Jose, Calif., taking over the post 
on October 1st. 


Earl McClendon, who has been indus- 
trial relations manager of the California 
division of the California Packing Corpo- 
ration, has been appointed assistant 
treasurer of the firm, effective October 
Ist. 


At the recent an- 
nual meeting of the 
Board of Directors 
of Grimm Alfalfa 
Seed Growers of Al- 
berta, Ltd., Canadi- 
an affiliate of Asso- 
ciated Seed Growers, 
Inc., New Haven, 
Conn., F. Carl Tap- 
person was _ elected 
to the position of 
Vice President. 

Mr. Tapperson, is manager of the Proc- 
essor Sales Division of the parent com- 
pany, and has been closely associated 
with Grimm since 1937, first as sales rep- 
resentative and, since 1945 as manager 
of Grimm’s sales operation. Grimm Al- 
falfa Seed Growers of Alberta, Ltd. has 
been part of the Asgrow organization 
since 1937 and is a major supplier of 
vegetable seeds to the food processing 
industry of Canada. 


F. C. TAPPERSON 


Esmeralda Canning Company — Prof. 
Thaddeus H. Parks, for 46 years Exten- 
sion Entomologist, Agricultural Exten- 
sion Service at Ohio State University, is 
now a consultant on crop insects to the 
Esmeralda Canning Company, Circle- 
ville, Ohio. 


Thatcher Glass Mfg. Co.— William J. 
Green, Executive Vice-President of 
Thatcher Glass Manufacturing Company 
of Elmira, New York has been elected 
to the Board of Trustees of the Glass 
Container Manufacturers Institute, fill- 
ing the unexpired term of Franklin B. 
Pollock, Board Chairman and President 
of Thatcher, who has resigned after five 
years of service. 


Crown Cork & Seal Co.— Albert W. 
Rohde, who has been Manager of Pur- 
chasing for the Crown Cork & Seal Com- 
pany, where he will be responsible for the 
establishment of a central corporate poli- 
cy, standardization of purchasing proce- 
dure and directing and coordinating the 
company’s overall procurement program. 


Ball Bros. Co.—W. Russell Bone, for- 
merly General Factories Manager of An- 
chor-Hocking Glass Corporation, Pack- 
age Division, has resigned that position 
to join Ball Brothers Company as Assist- 
ant to the Executive Vice-President, 
where he will be concerned principally 
with matters of manufacturing and sales 
of glass products. Ball has two glass 
plants in Muncie, Indiana, one at Hills- 
boro, Illinois, another at Okmulgee, Okla- 
homa, and a fifth plant serving the West 
Coast at El Monte, California. 


On Big Board—Gerber Products Com- 
pany, Fremont, Michigan, was admitted 
to the New York Stock Exchange this 
week and its stock, for the first time, was 
offered on Tuesday, September 18. The 
stock previously sold over the counter. 


Gallatin Valley Seed Company—Dr. M. 


’ C. Parker, has rejoined the Gallatin Val- 


ley Seed Company, Bozeman, Montana, 
as Director of Research. Dr. Parker, 
formerly with Gallatin Valley, has been 
associated with the Farm Crops Depart- 
ment at Oregon State College for the 
past 18 months. He has been connected 
with the seed business for many years 
and will be in charge of the company’s 
expanded program of research and plant 
breeding. 


countries. 
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PACKAGING EXPOSITION—W. B. Bronander, chairman of the 
Packaging Machinery Manufacturers Institute’s Exposition Com- 
mittee and president of Scandia Manufacturing Company, cut 
the ribbon to officially open The Packaging Machinery & Ma- 
terials Exposition of 1956 in Cleveland on September 11. The 
Exposition was attended by over 8000, with packaging special- 
ists from ever state in the Union and from Canada, Mexico, the 
Phillipine Islands, Japan, Germany, Italy and other European 
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Food Machinery and Chemical Corpora- 
tion—Wm. R. Huguenin as elected presi- 
dent of FMC’s newly acquired Hudson- 
Sharp Machine Company, Green Bay, 
Wisconsin, succeeding former president 
Samuel J. Campbell who has retired from 
active management. Mr. Huguenin is in 
charge of FMC’s Stokes & Smith Com- 
pany at Philadelphia and supervises the 
activities of the corporation’s other pack- 
aging machinery operations, which in- 
clude the Simplex Packaging Machinery 
Division, Oakland, California, and Kings- 
bury and Davis Machine Division, Con- 
toocook, New Hampshire. Arthur J. 
Olsen, resident manager of FMC’s Sim- 
plex operation, will be transferred to 
Green Bay, as resident manager of Hud- 
son-Sharp. George (Cam) Jones, assis- 
tant to the manager of FMC’s Bolens 
Products Division, Port Washington, 
Wisconsin, will succeed Mr. Olsen as 
manager of Simplex. All three promo- 
tions are effective immediately, accord- 
ing to Ben C. Carter, FMC executive vice 
president for machinery operations. 


GLASS PRICE RISE 


Owens-Illinois Glass Co. has announced 
that it will increase the prices of nearly 
all its products, and for some lines the 
increases will be substantial. 


Carl R. Megowen, president, said, “the 
company is conducting a careful study to 
make sure that the increases are the 
minimum necessary to secure its ability 
to maintain high quality of product and 
adequate service. Labor costs have con- 
tinued to rise at a rate exceeding in- 
creases in productivity. Freight, fuel, 
material and service costs have also con- 
tinued to rise, reflecting the higher labor 
cost of the railroads, truck lines, and our 
material and service suppliers.” 


In addition to the higher labor costs, 
Mr. Megowen said that the company has 
experienced substantial increases in the 
cost of replacing and modernizing its 
production facilities. 


MERGERS 


Following Federal Judge Sidney Sugar- 
man’s refusal to issue an order restrain- 
ing the merger of Continental Can Com- 
pany and the Hazel-Atlas Glass Com- 
pany, which order had been sought by the 
Anti-Trust Division of the Department 
of Justice, the merger was consummated 
on September 14. 


Continental Can stockholders, at a spe- 
cial meeting to be held in New York, 
October 26, will act upon the merger 
agreement between Continental and 
Robert Gair Company. 


On that same day, and in New York 
City, stockholders ef Robert Gair Com- 
pany will vote on the merger of Gair with 
Continental Can. 


The proposed merger of Owens-Illinois 
Glass Company and National Container 
Corporation has been approved by share- 
holders of both concerns and is expected 
to be completed and consolidated opera- 
tions begun October 1. National Con- 
tainer will operate under that name as a 
wholly owned subsidiary of Owens-Illi- 
nois. 


Stockholders of The Bib Corporation, 
packers of baby fruit juices, and Sasson- 
King, Inc., citrus packers, both of Lake- 
land, Florida, have approved the merger 
of the two concerns. The merged organ- 
ization will operate as Bib Corporation 
with Sasson-King operating as the citrus 
packing division. 


DEATHS 


A. D. Marvin, 56, Director of Insurance 
for the Green Giant Company at Le 
Sueur, Minnesota, died at St. Barnabas 
Hospital in Minneapolis on Thursday, 
September 13, from a coronary condition. 
He had been hospitalized for about 10 
days. He is survived by his wife, Doro- 
thy; a son, David; and his parents, Mr. 
and Mrs. D. R. Sanderson of Beaver 
Dam, Wisconsin. 


HORTICULTURAL CONVENTION 


The 11th annual American Horticul- 
tural Council Congress will be held at 
Michigan State University, East Lan- 
sing, Michigan from October 21 through 
23, according to New Jersey Secretary of 
Agriculture Phillip Alampi, president of 
the Council, and Dr. Donald P. Watson, 
assistant professor of horticultural re- 
search at Michigan State University, 
chairman of the three-day congress. 

Representatievs of nearly all the 75 ac- 
tive member organizations are expected 
to attend. Included on this year’s agenda 
are panel discussions, talks, reports from 
member organizations, demonstrations, 
dinner sessions and the presentation of 
awards. 


MUSSELMAN IN FULL 
OPERATION 


Opening of the Biglerville plant, sched- 
uled for September 24, will set in motion 
all the wheels of The C. H. Musselman 
Company’s multi-plant apple operations. 
Initial variety to be canned will be Golden 
Delicious followed by a short run of Stay- 
man; bulk of the pack will again be York 
Imperial. 

The Inwood (W. Va.) sauce plant has 
been in operation since August 20th while 
the Gardners plant started on September 
6th. 

Coincident with the opening of the Big- 
lerville plant is the filling of the com- 
pany’s cold storages at Biglerville and 
Gettysburg. This eliminates delay among 
growers in moving their York Imperial 
apples during actual harvesting season 
and will provide additional employment 
for canning plant personnel. 

Principal product at Biglerville is 
sliced apples for the wholesale trade, with 
allied lines running applpie filling, 304 
quick frozen, and sliced apples in con- 
sumer sized cans. An additional line, con- 
verted from the manufacture of jellies 
to apple butter during the fresh apple 
season, is already ia operation. 


NEW NFBA HEADQUARTERS—tThe National Chairman of the 
National Food Brokers Association cuts the ribbon at the official 
dedication of the new NFBA Building at 1916 M Street, N.W., 
Washington, D. C. Walter H. Burns, Sr., Pittsburgh, wields the 
scissors, flanked by the members of the Association’s Building 
Committee. From left to right: E. N. Reusswig, New York; 
Mr. Burns, H. Wayne Clarke, Washington, D. C., Chairman of 
the NFBA Building Committee, and Willis Johnson, Jr., Little 
Rock. The two-stery NFBA Building is occupied by the staff of 
the Assoc‘ation, which has had its headquarters’ office in the 
Nation’s Capital since 1943. NFBA, which was founded in 1904, 
today has 1843 members located in every market area in the 
nation and members in Canada, Alaska, Hawaii, Cuba and 


Mexico. 
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When faced with a challenge to advance 
canning technology still further, the 
scientists of American Can Company 
have repeatedly answered “Can do!” 
For instance, they pioneered the first 
commercial use of cans with plain differ- 
entially coated tin plate bodies and 
enameled #25 electrolytic tin plate ends. 


COME TO 


THE CANNING TRADE - September 24, 1956 


The oval that stands for ‘Can do!” 


AMERICAN CAN COMPANY 


New York + Chicago + San Francisco 


Extensive test packs have proved these 
lower-cost containers successfully pre- 
serve the good quality of pears. 
* * * 

This spirit of accomplishment has been 
of untold benefit to canners, and has 
helped make the Canco oval a symbol 
of leadership! 


FIRST! 
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NEW YORK MARKET 


Fair Volume Of Business At Current Prices— 

Tomatoes Moving Well—Hesitant On Corn 

—lInterest In Beans—Cherries Stiffen—Cit- 

rus Steady—No New Developments In West 

Coast Fruits — Shrimp Stronger — Other 
Fish Routine. 


By “New York Stater” 


New York, N. Y., Sept. 21, 1956 


THE SITUATION — Canned foods 
buyers who have been on the sidelines 
awaiting a possible favorable turn, price- 
wise, on new packs came into the market 
in numbers this week, and there was a 
good volume of business done in some 
lines, notably eastern tomatoes. Many 
buyers are still “waiting out” the corn 
market, notwithstanding somewhat un- 
favorable reports from up-state New 
York, but on other vegetables are show- 
ing more of a tendency to cover at least 
minimum near-term requirements on the 
basis of current prices. 


THE OUTLOOK — Conservative re- 
placement buying is still in prospect for 
the balance of the year, in response to 
“tight money” that is limiting credit 
lines. This is particularly true in the 
case of distributors who have been con- 
ducting expansion programs not fully 
financed with long-term accommodations, 
where working capital must be utilized to 
complete projects under way. 


TOMATOES—Tri-State canners got a 
good volume of business this week from 
buyers in this area, who are operating 
with more confidence. Standard 1’s were 
holding well at 92% to 95 cents per 
dozen, with 303s ranging $1.20 to $1.25 
and 2%s at $1.95 and upwards, while 10s 
were generally held at $7.25 with some 
confirmations reported early in the week 
at the $7.00 level. The market in the east 
is still under the Midwest basis, which 
finds standard 303s held at $1.30, with 
extra standards at $1.50. 


CORN—Distributors are net covering 
to any extent, as yet, and are not con- 
vinced that canner asking prices might 
not drift lower. Packers in the Tri- 
States this week were quoting fancy 
country gentleman at $1.35 for 303s and 
$8.50 for 10s, with extra standards at 
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$1.25 and $8.00, and standards at $1.15 
and $7.25. On fancy whole kernel, 303s 
were held at $1.40, with 10s at $8.50, 
while extra standard were quoted at $1.30 
and $8.00 and standard at $1.20 and 
$7.50. Fancy golden held at $1.40 on 
303s, with extra standards at $1.35 and 
standards at $1.25. In the midwest, whole 
kernel golden 303s were listing at $1.35, 
with 10s at $8.75, while extra standards 
held at $1.25 on 303’s. 


BEANS — More buying interest was 
being shown in green beans. Standard 
round pod 303s were offering at $1.10, 
with extra standard cut beans at $1.20 
and fancy at $1.35. On French style, 
fancy 303s listed at $1.60, with extra 
standards at $1.25. 


RSP CHERRIES STRONG—With the 
pack of canned red sour pitted cherries 
this year reportedly the smallest since 
1947, the market has stiffened, with many 
canners sold out or withdrawn. Midwest 
canners hold the market nominally at 
$2.10 for 303s and $13.50 for 10s, at can- 
neries, 


CITRUS—There was a steady market 
for canned citrus juices and products re- 
ported from Florida this week, with can- 


ners making further progress in cutting 
into carryover holdings. The new season 
is nearing, with Florida starting ship- 
ments of fresh grapefruit to markets this 
week and oranges scheduled to follow 
within a few weeks. Meanwhile, with 
packing costs higher than last season, 
particularly on segments and citrus sal- 
ads, the price prospect for the coming 
season is favorable to the seller—par- 
ticularly in the light of an indicated sub- 
stantially widened export potential dur- 
ing the coming marketing year. 


OTHER FRUITS—There were no de- 
velopments of general interest reported 
in the canned fruit situation from Cali- 
fornia and the Northwest during the 
week. Distributors have booked sufficient 
fruits for their nearby requirements, and 
additional spot trading in the competi- 
tive brands market will wait the comple- 
tion of the season’s packs. 


SHRIMP STRONGER—Gulf canners 
are showing stronger price views on 
shrimp as a result of a continued small 
production. Many distributors, it is re- 
ported, are turning from the 5-ounce 
pack to the 41%4-ounce tin to minimize the 
impact of the stronger market on shelf 
prices for their brands. For prompt ship- 


Compiled by N.C.A. Division of Statistics 
1955 Pack 1956 Pack 
Early June Sweets Early June Sweets 
NORTHEAST 
New York & Maine...... err 497,264 
MIDDLE-ATLANTIC 
Maryland 7 504,527 770,565 364,780 739,430 
Pennsylvania 236,268 496,918 202,020 457,987 
Other States. 149,550 37,833 147,844 85,443 
MIDWEST 
Ohio 108,342 (a) 56,150 (a) 
Illinois 562,916 3,532,675 508,830 2,595,729 
Michigan (a) 240,665 
Wisconsin 3,882,026 8,941,304 2,875,232 8,919,115 
Minnesota 919,558 3,344,947 829,376 2,925,546 
Other States. 350,740 301,216 217,208 116,713 
WEST 

Montana & Wyoming. 301,067 
Idaho & Utah.......... (a) 1,189,495 (a) 1,246,325 
Washington & Oregon (a) 3,562,571 (a) 8.465,935 
Other States 192,289 381,176 531,071 491,167 

U. S. Total aaa 7,234,977 23,987,335 6,010,593 27,083,384 

1956 PACK OF GREEN PEAS BY CAN SIZE AND GRADE 
48/8Z 48/1P 24/303 6/10 Misc.* Total 

Fancy 4,403,862 352,530 13,579,635 890,401 50,732 19,277,160 
564,092 67,175 6,481,415 2,048,060 41,222 9,201,964 
Standard 231,641 16,605 3,607,367 757,575 1,665 4,614,853 

5,199,595 436,310 23,668,417 8,696,036 93,619 33,093,977 

(a)—In “Other States’’. 

* Includes 24/2. 
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ment, the market on 5-ounce “regular” 
pack is quoted currently at $5.50 for 
jumbo, $5.10 for large, $4.50 for medium, 
$4.05 for small, $3.85 for tiny and $3.65 
for broken. On the 4'%4-ounce tin, jumbos 
command $5.35, with large at $4.85, medi- 
um at $4.25, small at $3.75, tiny at $3.60, 
and broken at $3.40, f.o.b. Gulf points. 


SALMON—Continued strength is re- 
ported in the salmon market in the 
Northwest, and after covering initial re- 
quirements, buyers are standing by 
awaiting further developments. Notwith- 
standing the relatively high prices can- 
ners are confident that the season’s pack 
will move readily, and expect to be in a 
sold-out position, particularly on the top 
grades, early in the coming year. 


SARDINES — There has been no 
change reported in the sardine situation 
in Maine, and the market is strong and 
unchanged, with the pack still running 
light. 


TUNA—Principal interest in tuna cen- 
ters in the action of the Federal Trade 
Commission last week in lowering the 
boom on major tuna factors on the West 
Coast—all the way from fisherman and 
fisherman’s unions to canners of the fish. 
Meanwhile, there has ben a routine move- 
ment of tuna into distributing channels, 
with the price basis holding steady. 


CHICAGO MARKET 


Active Repl t 
Peas, Market Strong—tInterest In Tomatoes 
— Products Routine — Corn Continues To 
Slide—Trouble In Maintaining Beet Prices— 
Kraut Packing Begins — Short Wax Pack 
Looms—lInterest In Sauce. 


Buying — Pro-rating 


By “Midwest” 


Chicago, Ill., Sept. 21, 1956 


THE SITUATION—The movement of 
canned foods at the retail level has been 
good making it necessary for cautious 
buyers to replace stock in at least a rou- 
tine manner. There is obviously little 
or no forward buying at present due to 
a general attitude on the part of distrib- 
utors to wait and see what happens. With 
a major food item like corn in the dol- 
drums, buyers usually are inclined to get 
conservative, at least until the packs are 
completed and final figures are reported. 
Nevertheless, trading continues at a 
steady pace as Mrs. Housewife has 
money in her pocket and she is buying 
food regardless of the market conditions 
about which she knows little or nothing 
anyhow. 


Here in the Midwest, tomato packing 
continues in full swing and pumpkin will 
likewise be going into cans by the time 
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this reaches print: Corn too, is still being 
canned although an early freeze in this 
case might have been helpful. Prices have 
continued to slide this week as supplies 
continue to mount and below cost selling 
has become quite general. Tomato prices 
are unchanged from last week and the 
final outlook is still uncertain. Chicago 
buyers are still convinced the huge pack 
in the making in California will have 
its effect locally but only time will tell 
if they are right. 


PEAS — Here is one market that is 
strong at present and there seems to be 
little doubt about canners’ ability to keep 
it that way. A short pack in Wisconsin 
has left supplies inadequate to care for 
demands and a number of very sizable 
inquiries are going unanswered. The 
shortage is quite general and the trade 
have been shocked by some really severe 
pro-rates. Today it takes $1.30 to buy a 
dozen cans of standard four sieve Alas- 
kas in 303 tins and $7.25 for tens. Extra 
standard fours are bringing $1.35 and 
$7.75 while fancy threes list at $1.75 and 
$9.50. However, many of these items are 
not offered on the open market but only 
against contracts. Most of the surplus 
appears to be in fancy sweets. 


TOMATOES—Interest in new pack to- 
matoes is beginning to perk up somewhat 
but only because distributors are being 
forced to replenish stocks. Standard 303s 
are selling quite readily out of Indiana 
and Ohio at $1.35 while extra standards 
are offered at $1.50 to $1.60. In tens 
standards are worth $7.75 to $8.00 while 
extra standards list at $8.75 to $9.00. The 
pack is not over and the industry hopes 
they can continue operations for at least 
the balance of this month. 


TOMATO PRODUCTS — This market 
is also somewhat unsettled and probably 
will be until the pack both here and in 
California is finished. Buying is routine 
only and won’t be any different until the 
packs are completed. Fancy tomato juice 
is generally quoted at $2.50 to $2.60 for 
46 oz. with 2s at $1.25 to $1.30. There 
are some lower quotations available but 
in each case off quality juice is involved. 
Fancy catsup is selling quite well at $1.75 
to $1.90 for 14 oz. bottles with standard 
at $1.60 to $1.65. 


CORN—Canning is still in progress in 
Wisconsin and Minnesota and prices con- 


“A man’s judgment is no better than 
his information.” Keep key employees 
posted through “The Canning Trade” 
each week. Five or more subscriptions, 
one order, same expiration date to one 
cumpany, separately addressed, $3.00 each. 


Saves 25%. Order now. 
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tinue to slide. Despite the fact the pack 
is not completed, current prices are al- 
ready below cost as the industry appar- 
ently has seen the handwriting on the 
wall and is making an effort to move a 
lot of corn into consumption quickly. 
Fancy grade, both whole kernel and 
cream style, is selling at $1.35 for 303s 
and $8.50 to $8.75 for tens. Extra stand- 
ard is offered at $1.15 to $1.25 and $7.75 
to $8.00 while standard can be had at 
$1.05 to $1.15 and $7.00. Not a very 
pretty picture but there it is nonetheless. 


BEETS AND CARROTS—Local can- 
ners are having some difficulty maintain- 
ing beet prices which opened at higher 
levels than last year. It is quite obvious 
costs are up but the weak sellers are pull- 
ing price levels down. Fancy sliced beets 
are now back to $1.25 for 303s and $6.25 
for tens while salad sliced are listed at 
$1.05 and $5.00. There is a large pack in 
the making in Wisconsin and that may 
be the reason. The 1956 pack of carrots 
is now just starting to go into cans but 
no prices have been named as yet. All 
styles and grades are very short in dis- 
tributor’s hands so first available stocks 
should move readily. 


KRAUT—New pack kraut operations 
are now under way and none too soon as 
spot supplies were completely exhausted. 
The cost of raw stock is away down from 
last year and it looks like a big pack is 
in the offing. A few prices have been 
named and these are on the basis of $1.75 
for 2%s and $1.27% for 303s but the 
trade are looking for lower offerings once 
the pack gets into full swing. Judging 
from current conditions, it appears they 
will be right. 


GREEN AND WAX BEANS—While 
supplies of green beans appear to be am- 
ple, it’s beginning to look like wax beans 
are going to come up short.* The trade 
won’t believe this at present but those 
in the know are sure supplies will be less 
than needed. Prices are firm at $1.75 for 
303 tins of fancy three sieve cuts and 
$9.50 for tens. Green beans, particularly 
lower grades, are not so strong and prices 
vary to quite some extent. All producing 
areas seem to have plenty to sell and 
many canners are willing to trade. Fancy 
cuts are more steady and the trade here 
are paying $1.55 for three sieve in 303s 
and $8.75 for tens. 


APPLESAUCE — There is consider- 
eble interest in applesauce at the moment 
because it seems certain the new pack 
will be away short of last year with 
prices up from current levels. Fancy 
sauce out of Pennsylvania has been sold 
here on the basis of $1.55 for 303s just 
lately but the new pack is expected to 
open at higher levels. Michigan may 
have a normal crop of apples but reports 
from all other areas servicing this mar- 
ket indicate a smaller crop. 
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FLORIDA PRODUCTION OF CANNED CITRUS 
SEASON OF 1955-56 


Compiled by Florida Canners Association 
Grapefruit Broken Sw. Grf. Unsw. Grf. Sw. Orange Unsw. Orange 
Sections Sections Juice Juice Juice Juice 
160,562 4,094 825, 792 1,884,126 1,778,281 1,395,770 
454,690 3,799 2,588,737 4,933,663 4,378,941 4,240,867 
624,711 
4,164,304 241,123 
39,458 
60,266 71,237 
Conv. No. 2’s 202,947 71,583 
Totals 5,216,046 249,016 4,417,915 7,448,831 6,042,673 
Basis 4,551,966 206,837 4,437,910 8,367,254 6,946,272 
Sweetened Unsw. TangerineOrg. Tang.Grf. Tang. Citrus Orange 
Blend Je. Blend Je. Juice Blend Blend Salad Sect. 
452,756 445,383 62,566 25 3, 145 ) 
404x700 1,791,218 1,614,268 389,582 650 


48/8-0z. ... 


9,891 


3,223 32,377 


106,034 
76,33: 


2,092,488 458,728 20 675 763,297 38,655 
Basis 24/2’s ......00 2,499,365 555,213 20 843 676,202 42,874 
Grand Total Basis 24/2 mos 39,603,748. 
Frozen Processed Frozen Processed 
Sizes Orange Orange Grapefruit Grapetruit Frozen Frozen 
& Tangerine Blend Tangerine 
. 20,927,605 12,183 SA 283,932 421,834 
1,421 SA 851,801 US 629,378 
US 346,359 Various 
5,180,641 Various SA 10,275 Sizes 
Other Sizes converted Sizes SA 418 
to 48/6-o0z, 302,761 69,726 US 1,873 100 
1,991,900 US 30,597 
Other Sizes converted 
Total Cases all Sizes.... 28,434,881 1,320,941 915,601 421,934 
Total Sizes ae 
to Gallons 65, porte 722 1,699,427 1,034,346 474,863 
Bulk Gallons _ 1,004,661 42,147 308,704 
Gross Gallons 79,320,646 1,085,697 2,704,088 55,774 1,076,493 778,567 
Less Reproces —9,096,5938 —192,257 —122,351 159,581 
Net Gallons ..... 70,224,053 1,085,697 2,511,831 55,774 954,142 618,986 
Processed Frozen Frozen 
Cone. Cone. Grapefruit 
Orange Juice Orange Juice Cone. 


YEAR 


1940-41.......... 


1941-42.. 


1942-43 


1943-44 


1945-46 


1946-47... 


(Gallons) (Gallons) 


65,000. 
1,882,000 
1,283,000 
240,000 
244,000 226,000 
1,447,000 559,000 
1,739,000 1,935,000 
1, 897,000 10,232,000 
21,647,447 
30,757,656 
44,030,633 
46,553,695 
65,531,204 
64,685,956 


897,848 

536,000 
1,339,222 
1.531.449 


(Gallons) 


116,12% 
1,584,561 

187,903 
1,097,564 
1,226,485 
1,656,469 
1,155,314 


1955-56 1,085,697 70,224,053 2,511,831 
Processed 
Processed Frozen Blend and Frozen 
Grapefruit Blend Tangerine Tangerine 
(Gallons) (Gallons) (Gallons) (Gallons) 
1948- 49 111,836 
1949-50 1,302,748 
1950-51 245,106 
1951-52 535,708 349, 161 
1952-53 479,745 551,397 
965,430 448,105 
a 560,545 877,011 
30. 719 954,142 618,986 
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CALIFORNIA MARKET 


Fruit Canning Season Drawing To An End— 
Heavy Tomato Deliveries—Asparagus Move- 
ment Slows — Good Action In Spinach — 
Competition In Corn — Plum Prices — Ap- 
plesauce Pack Below Last Year — Elberta 
Demand Slackens—Fish Unchanged. 


By “Berkeley” 


Berkeley, Calif., Sept. 21, 1956 


THE SITUATION—The fruit canning 
season is largely at an end in California, 
although operations are still under way 
on pears and here and there on cling 
peaches. Crops in general have been 
quite large, with fruit of excellent qual- 
ity. Cling peaches have run to unusually 
large size and this has been responsible 
for the unexpectedly large tonnage. To- 
matoes are proving a large crop, quite 
in keeping with the acreage, and the can- 
ned pack is well ahead of that of last 
year to a corresponding date. Early sales 
in most lines have been keeping abreast 
of those in recent years, but with larger 
packs in many items canners have been 
offering special inducements to book early 
business. This is especially noticeable 
at this time on fruit cocktail, with con- 
cessions from earlier lists quite general. 
Tentative prices on tomato products have 
been brought out during the week by 
some interests which had been withhold- 
ing these until the pack was well under 
way. The demand for canned salmon has 
been above early expectations, while the 
canned tuna situation continues clouded. 


TOMATOES—Deliveries of tomatoes to 
canners by growers amounted to 541,214 
tons to September 8, against 143,166 tons 
to a corresponding date last year. Unset- 
tled weather, with some rain, prevails in 
the Pacific Northwest, but this has not 
made an appearance in California, as 
yet. Tentative prices on a nationally fea- 
tured brand of tomato products of 1956 
pack have made an appearance, with 6 oz. 
tomato paste priced at 85 cents, buffet 
tomato sauce, 77% cents; 12 oz. chili 
sauce in glass, $2.25; 14 oz. catsup, $1.90 
and No. 10 catsup, $10.50. 


ASPARAGUS—The movement of can- 
ned asparagus has slowed down some- 
what, compared with that enjoyed earlier 
in the season, but is still quite satisfac- 
tory and some trade is reported between 
canners to keep stocks complete. Some 
items especially suitable for export are 
still moving quite freely and the trade is 
anticipating a much closer cleanup than 
was true of the 1955 pack. Fancy green 
tipped and white continues to sell around 
$4.00-$4.10 for all size spears above 
medium. 


SPINACH—Spinach is moving well, 
but no one hears about plans for a late 
fall or winter pack. Fancy is moving at 
$1.15 for No. 303, $1.60 for No. 2% and 
$4.75 for No. 10, with the usual premium 
for featured brands. Some of the latter 
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promise to be out of stock before next 
spring, judging by the present movement. 


CORN—Corn of Pacific Coast pack is 
meeting rather strong competition from 
corn from other sections of the country. 
Prices on a featured brand have been 
brought out with No. 303 cream style 
golden corn priced at $1.60, buffet at 
$1.10, brine pack whole kernel $1.60 for 
No. 303 and buffet in this style at 
$1.12%. Vacuum pack whole kernel in the 
12 02. size is quoted at $1.60. 


PLUMS — Prices on De Luxe purple 
plums of Pacific Northwest pack are 
making an appearance and these reflect 
the light crop and higher prices paid 
growers. Some canners are quoting No. 
2% De Luxe purple plums at $2.50-$2.55, 
with buffet at $1.10 and No. 10s at $8.50. 
Standard purple plums in heavy syrup 
may be had for $6.50 for No. 10s and 
packs in light syrup are offered at $5.00. 


APPLES — The pack of Gravenstein 
applesauce promises to be about 15 per- 
cent less than that of last year but just 
now sales seem on the slow side. Con- 
siderable business was done early in the 
season at prices somewhat lower than 
those now in effect and sales have been 
slowed down somewhat. No. 303 choice 
is now quoted quite generally at $1.40 
and the same size in fancy at $1.55, with 
No. 10s priced at $8.50 for choice and 
$9.00 for fancy. 


BERRIES—Prices on Boysenberries of 
both California and Pacific Northwest 
pack have been advanced or withdrawn 
by some of the leading interests. Con- 
siderable of this pack is made in glass, 
with much of it marketed under featured 
brands. 


PEACHES—tThe demand for Elberta 
peaches seems to have slackened off and 
canners are having difficulties in getting 
shipping instructions. This item was in 
quite heavy demand when the canning 
season got under way, stocks having been 
reduced almost to the vanishing point. 
Now distributors seem to want stocks for 
immediate use only. Prices are without 
change in recent weeks, with No. 2% 
fancy quoted at $3.45 and choice at 
$3.12%. 


FISH—tThe canned fish situation re- 
mains largely without change. Red sal- 
mon continues to move off at the highest 
price ever quoted on this item, $33.00- 
$34.00 a case for No. 1 talls, and pinks at 
$23.00-$24.00. Tuna, on the other hand, 
is in the doldrums, with prices difficult to 
quote accurately. 


GOVERNMENT WANTS 


General Services Administration, 7th & 
D Streets, Southwest, Washington 25, 
D. C. has asked for bids on the following 
requirements: 


CATSUP — 3,000 cases 6/10 Canned 
Catsup, Fancy, Grade A, in accordance 


NEW CONCENTRATES—tThe Birds Ey~ 
division of the General Foods Corp. of 
White Plains, N. Y. has introduced tan- 
gerine juice, grapefruit juice, and orange- 
and-grapefruit blend, grape juice and 
limeade in its line of frozen concentrates. 


The new concentrates are packed in six- 
ounce American Can Company containers 
with cemented sideseams that permit at- 
tractive multi-color lithographed labeling 
all around the can. Each container makes 
one and a half pints of juice. 


with Federal Specification No. JJJ-C-91a, 
as amended. Opening date October 2. 


LIMA BEANS—3,200 cases 6/10 Can- 
ned Lima Beans, Extra Standard, Grade 
B, medium size or smaller, in accordance 
with Federal Specification No. JJJ-B- 
126c. Opening date October 3. 


TOMATO PUREE — 6,000 cases 6/10 
Canned Tomato Puree, Grade A, Fancy, 
medium or heavy concentration, in ac- 
cordance with Federal Specification No. 
JJJ-T-581, as amended. Opening date 
October 5. 


The Veterans Administration, Wash- 
ington 25, D. C. has asked for bids on the 
following: 

PEACHES—1,600 cases 6/10 Canned 
Peaches, Yellow Cling or Yellow Free- 
stone, Slices, Grade C, except as to uni- 
formity as to size and character, packed 
in water, (heavy pack), complying with 
Federal Specification No. Z-P-19la, and 
Amendment 2. Opening date October 1. 


SWEET POTATOES — 8,000 cases 
24/2% Canned Sweet Potatoes, Yellow 
or Golden, Whole and Pieces, packed in 
light syrup, Fancy, Grade A, complying 
with Federal Specification No. JJJ-P- 
6llc, and Amendment 1. Opening date 
October 3. 

APPLE JUICE — 19,000 cases 12/46Z 
Canned Apple Juice, Single Strength, 
Fancy, Grade A, complying with Federal 
Specification No. Z-A-623. Opening date 
October 8. 
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CROPS and WEATHER 


(Continued from Page 9) 


as compared to 1955. Green wrap market 
was particularly heavy this year which 
cut supply of ripe tomatoes. 


NEW JERSEY, Sept. 20—Yield per acre 
is expected to reach the second highest 
point since 1918, the year records were 
started. Preliminary estimates by the 
New Jersey Crop Reporting Service place 
the 1956 yield per acre in New Jersey at 
10.5 tons, second only to the 10.8 tons 
reported in 1953 and 42 percent above 
the 7.4 tons per acre as the 10-year aver- 
age for 1945-54. Total crop is expected 
to reach 259,400 tons. Quality has been 
generally excellent with very high per- 
centage in the top grade. 


NEW YORK, Sept. 18—Retarded due to 
cool weather. Volume picked up last week 
but is tapering off again this week. Qual- 
ity still reported good. 


OHIO, Sept. 18—Harvest at peak with 
70 percent normal yield. Will average 10 
tons per acre if frost holds off. 


CLYDE, OHIO, Sept. 12—Harvested half 
the tonnage this year as against same 
period last year, from 50 percent more 
acreage. Last year we operated to Octo- 
ber 13. If frost holds off for the same 
period this year, and we have some good 
growing weather, it is possible to have 
an average crop. However, night tem- 
peratures have been down in the 50’s and 
a temperature of 75 degrees has been un- 
usual during the day. 


TRI-STATES, Sept. 18—Crop nearly com- 
pleted in New Jersey. Winding up this 
Friday on red tomatoes. Pennsylvania 
will wind up next week. Local fruit 
scarce. Quality good. No damage from 
heavy winds and rain. 


CLEARFIELD, UTAH, Sept. 14—JIn 1955 
had 330 acres with 11 ton yield; in 1956 
we had 350 acres with a 13 ton yield. 


PERRY, UTAH, Sept. 13—Weather ideal 
for crop, hot days and cool nights. Sea- 
son started early and we are getting 
plenty of good fruit. If the season runs 
through without frost; we should get good 
pack. Grading near 80 percent for No. 
We. 


FRUIT 


POST FALLS, IDAHO, Sept. 10—Apples: 
Crop nearly a total failure due to severe 
freeze in November of 1955. 


BIGLERVILLE, PA., Sept. 19— Apples: 
Weather conditions and crop develop- 
ment have been normal and damage from 
insects and disease appears to be at a 
minimum. Expect about a 20 percent de- 
crease in production for this area. Na- 
tionally the crop forecast is lower than 
last year by about 13 percent with the 
greatest decrease in production reported 
from the Pacific Coast States. 


CLEARFIELD, UTAH, Sept. 14—Apricots: 
Pack in 1955 was 100 percent of normal 
with 1956 pack 30 percent of normal. 
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(Spot prices per dozen F.O.B. 


cannery unless otherwise 


specified.) 
ASPARAGUS 
Calif., Fey. All Gr., No. 2, ‘ 
Colossal 4.90 
Mammoth 4.80 
Large 4.75 
Gr. Tip & Wh. Colossal.............0000 4.10 
Mammoth 4.10 


N. J., Fey., All Gr. No. 2 
Mammoth Spears .. 
Large Spears ....... 
Medium Spears 
4.30 

Mid-W., Fey All Gr. Cuts & Tips 


1.65 
No. 1 Pic. 1.85 
No. 300 2.30 


BEANS, Strinciess, GREEN 


MARYLAND 
Fey., Fr. Style, 8 
1.60-1.70 
No. 10 9.00 
Cut, Gr. No. 
10 9.00 
1.20 
No 7. we 25 
No. 5.75-6.00 
New York & Pa. (New) 
Fey., 3 sv., No. 303........ 2. 
Cut, No. 303... 75 
1 9.00-9.50 
‘Std, Cut, No. 308.......... 1.30-1.45 
8.50 
Std., ‘cut. 1.20-1.25 
No. 10 6.75 
Fey., Fr. Style, No. 70 
No. 10 9.25 
Wax, Fey., Wh. 3 sv., No. eer od 
No. 10 
No. 10 9.75-10.00 
Std. Cut, No. 308.......... 1 85-1. 45 
10 8.60 
sta, ‘Cut, 1.30 
No. 7.50 
Std., Cut, No. 303 1.15 
Mip-WEsT 
8.75-9.00 
Ex. “Std., 1.25 
No. 10 7.00 
Std., Cut, No. i021 5 
No. 10 6.50 
Wax, Cut, 3 sv., No. 303....1.75 
No. 9.50 
4 ha No, 303 1.60 
9.00 
No. 8.25 
OZARKS 
Gri, Me. BOB 1.15 
No. 10 6.25 
N.W. & Cal. Blue Lakes 
No. 12.50 
3 sv., No. 303 2.10 
No. 11.75 
Cut, Fey., 3 sv., No. 808..........c0000 1.95 
4 sv., No. 1.70 
No. 10 9.35 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303........ 2.55-2.65 
No. 10 14.25 
2.30 
No. 10 12.75 
Medium 2.10 
No. 10 11.75 
BEETS 
Md., Fey., cut, 1.10 


Fey., Sliced No. 


Midwest, Ne. 8 oz. 
No. 303 
No. 1 6.25 

Diced, No. 303 1.10 

o. 10 5.50 

Cut, No. 803 1.05 

No. 10 5.00 
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Wh., Fey., No. 10—80/ov. 
No. 10—120/ov. 
No, 10—150/ov. 
No. 10—200/ov. 
No. 10—300/ov., .... 


N.Y. Fey., Cut & Diced, 

303's 1.05-1.10 

Sliced 303's 1.25 

CARROTS 

Mid-West, Fancy, Diced, 

No. 10 


East, Fey., Diced. No, 303....1.20-1.25 
No. 10 6.50-6.65 


CORN 
East 


W.K. & C.S. Golden 
5-8.75 
Ex. Std., No. 303... 
No, 10 
Std., No. 
No. 10 
Shoepe, 
No. 10 


Mipwest 
W.K., Gold., 
10 .. 


(308 1.35 
8.75 
1.25 
8.00 
51.15 
7.00 
55 
Ex. Std., 5-1.45 
No. 10 7.50 
PEAS 
East ALASKAS 
2.70 
2 sv., 8 oz. 1.40 
2 sv., No. 10 


3 sv., 


Std., 3 sv.. 303.. 
4 sv., No. 303 


Pod Run, No. 308.............. 1.15-1.20 
Fast SWEETS 
Fey., Pod Run, No. 308...........00 1.40 
Ex. Std. 1.30 
Std. 1.10-1.15 
Mipwest ALASKAS 

1 sv., No. 308... 


3 sv., No. 303 


4 sv., No. 10 
4 sv., 8 oz. 
MIpDWEst SWEETS 
o. 10 9.50 
1.60-1.65 
8.50-8.75 
Ex. Std., 4 sv., No. 308........ 1 ‘851.40 
4 av., No. 10 
PUMPKIN 
Midwest, 
(nom.) 1,05-1.10 
No. 24 1.50-1.60 
No. 10 5.25 


__ (nom.) 5.50 


«.(nom.) 1,50-1.60 
..(mom.) 5.50-6.00 


SAUERKRAUT 
Midlwest, Fey., 


No. 3038 1.27% 
No. 2% 1.75 
Me. 10 6.00 
No. 10 6.40-6.50 
SVINACH 
Tri-State, Fcy., No. 303........ 1.35- 
6 508-78 
Ozark, Fey., Nu. Ld 
No. 2% 1.70 
No. 
No. 10 
TOMATOES 
No. 8.25 
Sid., No. 1 95 
Wo, 308 ...... #1.35 
2.00 
2527.75 
I ‘std., No. DOR 
No. 2.00 
No, 10 7.00 
Mid-West, Fcy., No. 1...... 
No. 303 A 
2 
No. 
No 4 
Ne. 
Std., No 0: 
No. 
No. 2 48 
No. 8.0 
Calif., Fey., Me, BB 
No. 2% 2.50 
No. 10 9.50 
No, 
o. 10 
Std., No. 308 
No. 2! 
No. 
No. 


o. "10 
TOMATO CATSUP 
CONE... 14: 


1.80-1.90 


Mid-West, Fey., 14 oz, ........1.75-2.00 
Bnet, Me. 12.00 
TOMATO PASTE (Per Case) 
No. 10 (per doz.) 15. 


TOMATO PUREE 
Calif., Fey., 1.06, No, 80%..1.45-1.50 


No. 21s 

No. 10 7.00-7.25 
Mid-West, Fey., 1.045, 

1.60- 1. 70 

) 


FRUITS 
APPLE SAUCE 


--- 
Calif. 
1.55 
No. 10 9.00 
APPLES (East) 
Bo 20, Ble 9.50-10.50 
APRICOTS 
Halves, Fey., No. 3.75 
No. 10 12.75 
Choice, 21% 3.15 
‘No. 11.15 
‘No. 2% 2.85 
10 10.00 
Fey. “Wh. Peeled, No. 3.75 
No. 10 12.75 
CHERRIES 
R.S.P., Water, 
BOB ) 2.15-2.50 
R.A., Fey., No. 06-4.26 25 
Choice No 3.8544, “4.00 
No. 10 13.95-14.25 
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R.A. Fey., No. 2% 
Choice, No. 24 3.85-4.00 
Ne. 10 3.95-14.25 
COCKTAIL 
Fey., NO. 808 2 
No. 216 ... 3214-3. 50 
12.25-12.50 
Choice, No. BUS 2.10 
No. 2% 3.25 
No. 10 12.00 
PEACHES 
Calif., Cling, Fey., 
BOB. 1.9214-2.00 
2.95-3.05 
10.25-10.50 


No. 2% 3.25-3.35 
No. 10 11.75 

PINEAPPLE 

Hawaiian, Fey., Sl., No. 2......0.. 2.95 
No. 2% 3.45 
No. 10 13.10 

Crushed, No. 2 2.40 
No. 2% 2.95 
No. 10 9.60 

Choice, Sl., No. 2.40 
2% 2.85 

10 12.00 

ou. Slices, No. 2.25 
No. 2% 2.70 
No. 10 10.80 

JUICES 
APPLE 

Midwest, 1 Gt. Gl. 

46 oz. tin 2.60 
CITRUS, BLENDED 

Fla., No. 2 1.25 

46 oz ... 2.65-2.70 
GRAPEFRUIT 

1.0214-1.05 

46 oz. 2.10-2.15 
ORANGE 

Fla., No. 2 1.52% 

46 oz, 3.40 
PINEAPPLE 

Hawaiian, Fey., No. 1.071% 

46 oz. 2.25 

TOMATO 
60 2.70-3.00 

46 oz 2.50-2.70 
5.00 

46 oz, 2.35 
No. 10 4.75 


FISH 
SALMON—PER CASE 
(Nominally Quoted) 


Rad, Wa. 33.00-34.00 

21.00-23.00 

Meciium Red, No. 1T.......... 28.00-29.00 

16.00 

12.50-13.50 


CASE 


Noa. 1 T Nat. 5.25-5.50 
Maine Oil 7.50-8.00 
TUNA—PER CASE 
Fey., White Meat, —— 
Fey., Light Meat, — 
Std., Light Meat 
unks —- 
Grated —— 
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A N N D 0 0 D 
0.00 List, kcy., 

12.00-12.50 
Elberta, Fey., No. 

# PEARS 

Cali’. & N.W., Fey., 

Choice, No. 808 48 
Ex. Std., No, 

2 Bv., NO. 808 2502.80 
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PROMOTION 


International Congress Briefed on 
Canned Foods Promotion 


“How Canned Foods are Promoted in 
America” was the subject of a talk given 
September 26 in Rome by Nelson H. 
Budd, Director of the Information Divi- 
sion of N.C.A. while on vacation in Italy. 
Mr. Budd spoke before delegates to the 
Third International Congress on Canned 
Foods which was sponsored by the Comite 
International Permanent de la Conserve. 
This is an organization of commercial 
food canners from nearly 20 nations. In 
addition to his talk Mr. Budd showed the 
new industry film “The Three Squares”; 
a film strip illustrating the current Con- 
sumer and Trade Relations program; 
and the color slides of the nuclear tests 
of canned foods. 


Mr. Budd discussed the efforts to pro- 
mote consumer acceptance and sale of 
canned foods in the United States in five 
categories: 


(1) Those of individual canners to ad- 
vertise and publicize their own products, 
estimated to involve an annual expendi- 
ture of $73,305,000. 


(2) The Consumer and Trade Rela- 
tions program of the National Canners 
Association which furthers acceptance of 
canned foods as a class of foods, but does 
not promote or advertise brands or spe- 
cific commodities, on which the organiza- 
tion expends $325,000 per year. 


(3) The similar but less comprehen- 
sive programs conducted by about a 
dozen of the state and regional canning 
associations, emphasizing local canning 
achievements rather than national. These 
programs total about $70,000 per year. 


(4) National promotions of specific 
canned products by the several commod- 
ity associations, amounting to about 
$7,100,000 annually. 


(5) Promotions, involving both adver- 
tising and publicity, financed and con- 
ducted by the container and closure 
manufacturers and their trade organiza- 
tions, which emphasize advantages of 
canned foods, amounting to approximate- 
ly $7,500,000 per year. 


Altogether the estimated annual total 
of expenditures of all five categories 
comes to approximately $88,300,000 or 
about 2.9 percent of the average annual 
value of the product at the canner level, 
Mr. Budd stated. 


These programs have the common de- 
nominator of extolling the contributions 


NELSON H. BUDD 


of canned foods to varied and healthful 
diet, to a betterment of the nation’s food 
economy, and to the high standard of 
living, he said. 


The scientific basis of canned and the 
constant quality improvement of canned 
foods provide a basic and authentic 
source for the numerous publicity and 
advertising messages disseminated by all 
of the parties engaged in promotion 
work, Mr. Budd pointed out. 


The 20-fold increase in canned foods 
production during the 50 years existence 
of the National Canners Association with 
its many scientific and professional activ- 
ities is considered to be a_ significant 
parallel. The hostility toward canned 
foods prevalent when the Association 
was formed was overcome steadily 
through the years by improved product 
resulting from bettered technology along 
with authentic information to the public. 


Mr. Budd’s paper included a review of 
the history and growth of the Association 
in both directions. It described the cur- 
rent N.C.A. promotion fully and gave 
summaries and case histories of the pro- 
motions by state and regional groups, 
commodity organizations, and suppliers, 
detailing the techniques of conveying in- 
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Minnesota Association 
Launches Group Promotion 


The month of October has been desig- 
nated as the promotional period during 
which the Minnesota Canners and Freez- 
ers Association will observe the golden 
anniversary of the industry in the state, 
it has been announced by Edwin C., 
Kraus, president of the Big Stone Can- 
ning Company, and chairman of the Asso- 
cation Public Relations Committee. 


Timed to coincide with the arrival of 
the new pack at the retail level, the cele- 
bration will encompass store promotions 
and various public relations activities in 
trade, educational and consumer areas. 


Highlighting the store activities is a 
“Hawaiian Holiday” contest, in which 
the prize will be an all-expense paid trip 
to Hawaii for two. In addition, the grocer 
at which the contest winner trades will 
be given an all-expense paid trip to New 
York for himself and his wife. 


Most of the major food organizations 
in the state of Minnesota have indicated 
that they will participate in the contest 
promotion with store displays and dis- 
tribution of promotional materials. 


First event on the calendar was the 
second annual Cutting Bee for buyers, 
wholesalers, and press representatives, 
which was held September 26 in the Cal- 
houn Beach Hotel, Minneapolis. 


On October 1, the Minneapolis Star 
Tribune and the St. Paul Dispatch Pio- 
neer Press will carry special sections 
saluting the industry, and with editorial 
material dealing with Minnesota canned 
and frozen vegetables. 


Major retail food operators are using 
the section as a kickoff to advertise new 
pack and “stock up now” promotions, and 
have made arrangements with individual 
members of the association for tie-ins 
during the period. 


The association has set up an advertis- 
ing program to merchandise the Hawai- 
ian Holiday promotion throughout the 
state. The schedule calls for large space 
in both two-color and black and white in 
every daily in the state of Minnesota. 
The ads are slanted to develop store traf- 
fic and to encourage entries in the con- 
test. They break in the St. Paul Dispatch 
on October 3, 4, 10, and 11, and in Minne- 
apolis on October 1, 5, 11 and 12. The 
outstate schedule runs on October 4 and 


In addition to the ads running in the 
dailies, there will be a full-scale publicity 
campaign in all of the state’s 460 weekly 
newspapers and on radio and television. 


On October 25, the association will de- 
liver its message to some 400 school home 
economics teachers, lunchroom managers 
and dietitians, who will be assembled at 
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| PACKAGING 


Libby, McNeill & Libby of Chicago has changed to new, colorful 
\ labels for its beef stew and chili-with beans products, packed 
in 24-ounce (404 x 309) containers. The newly designed, eye- 
| appealing labels feature the one-and-a-half-pound family size 


containers of both items. The canned beef stew provides three 
to four servings, while the chili-with-beans makes four to six 


servings. Cans shown here are supplies by Canco. 


GLASS CONTAINER SHIPMENTS 


Domestic shipments of new glass con- 
tainers by the 43 glass companies who 
are members of the Glass Container 
Manufacturers Institute, Inc., and repre- 
senting approximately 95 percent of the 
industry, reached an all-time monthly 
high of 2,135,376,000 (2.1 billion) units 
in August, it has been announced at the 
Institute’s headquarters in New York. 


The August shipments are up 9.1 per- 
cent over the previous monthly high of 
1,956,816,000 units scored in August of 
1956. 


Shipments during the first eight 
months of 1956 totaled 12,600,288,000 
units compared with 12,205,584,000 dur- 
ing a corresponding period last year, an 
increase of 3.2 percent. 


Substantial gains were scored in the 
following categories: 


Food Containers: August shipments 
totaled 1,067,472,000 units compared with 
964,800,000 in August of 1955, an increase 
of 10.6 percent. Eight-month shipments 
totaled 5,331,600,000 compared with 
5,184,864,000 in a corresponding period 
in 1955, an increase of 2.8 percent. 


Beer Bottles (Returnable and Non-Re- 
turnable): August shipments were 178,- 


A new condiment, Frank’s Amora to- 
mato mustard, has been introduced by 
Frank Tea & Spice Co., Cincinnati, Ohio, 
in eight-ounce wide-mouth jars. The 
product, developed in Dijon, France, by 
Frank mustard experts, is designed to 
satisfy persons who like to season their 
food with both tomato catsup and mus- 
tard. Distribution is national. B. D. 
Fuerst of Owens-Illinois Glass Co., To- 
ledo, Ohio, designed the package. Owens- 
Illinois supplies the jars and metal clos- 
ures, which are lithographed in black and 
yellow on white. Four-color labels are 
printed by Frank Tea & Spice. 


560,000 compared with 162,720,000 in 
August of last year, an increase of 9.7 
percent. Eight-month figures totaled 
1,144,368,000 compared with 1,114,704,- 
000 in 1955, an increase of 2.7 percent. 


Leaders of the canning industry around 
San Francisco Bay gathered at San Jose, 
Calif. September 24th to celebrate a rec- 
ord set by the American Can Company’s 
plant in that city. The occasion was the 
turning out by the plant of its 10 billionth 
can since the start of production in 1912. 


Continental Can Co.—In a reorganiza- 
tion of the company’s Florida can plant 
managers, Frank Siebert has been ap- 
pointed acting manager for the Winter 
Garden plant. J. G. Fleming, formerly 
plant manager at Winter Garden, has 
now assumed the position of can plant 
manager at Tampa. A. S. Rapp, previ- 
ously Continental’s plant manager at 
Tampa, is now manufacturing consultant 
to the company’s Southeastern District. 
All personnel changes were announced by 
J. S. Devlin, general manager, Southeast- 
ern District of the company’s Metal 
Division. 


Bolder, sharper lettering for product and brand names and a 


simplified less cluttered design are features of the new label 
design recently adopted by the Hanover Canning Company of 
Hanover, Pennsylvania, for the company’s Hanover Guest Quality 
green and wax beans in glass. New style label is shown on three 
packages on the left; old style appears on package at extreme 
right. Narrow, wrap-around labels were especially designed for 
glass pack and serve to utilize sales appeal of visual packages on 
store shelves by permitting shopper inspection. Hanover Brand 
green and wax beans and other processed foods are distributed 
through food brokers along the entire Eastern Seaboard and in 
the Middle West. Glass jars shown here are manufactured by 
Owens-Illinois Glass Co., Toledo, Ohio; metal side seal caps by 
White Cap Company, Chicago. Wrap-around labels are supplied 
by Everybody’s Printing & Publishing Co., Hanover, Pa. 
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NEW EQUIPMENT 


NEW BODYMAKER—The Hamilton No. 501 Bodymaker and 
Soldering Machine was designed by Baldwin-Lima-Hamilton 
Corporation to increase production speed to 400 or 500 per 


minute. 


“| 


NEW CAN OPENER 


Greater strength, safety and service- 
ability are built into Langsenkamp’s new 
“101” Automatic Can Opener. Danger of 
can slivers getting into the product is 
completely eliminated, because the pierc- 
ing bit does not cut the lid from the can. 
Costly waste is also halted, because the 
machine’s operation prohibits spilling or 
splashing. 


Extra economy is achieved through the 
fully automatic operation of new unit, 
which opens, empties and rinses up to 14 
No. 10 cans per minute. It does the work 
of four to six men, with no operator re- 
quired. Maintenance is limited to an ab- 
solute minimum because of the unit’s 
simplified design and rugged construc- 
tion. 


Langsenkamp’s “101” puts can open- 
ing, draining and rinsing on an efficient, 
straight line production basis. The hol- 
low, stainless steel cutting bit pierces the 
can from the top through bottom, dishing 
the bottom for perfect drainage. Product 
drains into the stainless steel underpan 
and can is then rinsed thoroughly, top 
to bottom, by an automatic spray nozzle. 
Three types of nozzles are available to 
provide the spray best suited to various 
consistencies. 


The “101” is designed for use with 
juices, soups, purees, pastes, crushed 
fruits, or any liquid or semi-liquid that 
will drain from a 4” opening. For further 


LANGSENKAMP “101”? CAN OPENER 


information write F. H. Langsenkamp 
Company, 229 E. South Street, Indianap- 
olis 25, Indiana. 


NEW BODY MAKER 


A high-speed can body making machine 
for cans of 2:6 to 4% in. in diameter and 
2%4 to 5% in. in height is announced 
by Baldwin-Lima-Hamilton Corporation, 
Hamilton, Ohio. The new No. 501 Hamil- 
ton Bodymaker and Soldering Machine 
has been designed for speeds of 400 to 
500 can bodies per minute. 


Features of the machine include all 
crank actuated motions from a central 
crankshaft, a positive cam actuated body 
clamp, “V” belt drive through helical 
gears and provision for stopping with 
feed bars on the back stroke by means 
of a Warner Electric high torque brake. 
Automatic stops are provided throughout 
the machine as a safety feature if a jam 
should occur. 


Carbide notching punches and dies in 
self-contained die sets are mounted on 
the notching slide. The slide is of ample 
length and rigidity to insure completely 
satisfactroy operation at high speed with 
carbide tools. 


Knurling rolls for both edges of the 
blanks are cam actuated in adjustable 
time relation to the can bodies. Cams are 
adjustable for knurling minimum to 
maximum can body heights, starting and 
stopping the knurls at pre-determined 
positions on the edges of the body blanks. 


The soldering machine is driven by 
means of a mechanical drive to assure 
accurate timing with the body maker. 
Two Twin Disc clutches are provided to 
permit the solder machine to continue 
running until all cans are discharged 
from the solder horn in the event of a 
jam occurring to stop the bodymaker 
instantly. 


Flux is applied to the left-hand side 
seam hook by a continually revolving 
applicator with an _ adjustable film 
scraper, and to the right-hand side seam 
hook by a revolving brush. Spill-proof 
flux pots are kept filled automatically. 


All parts of the machine that contact 
the can body material are hardened and 
chrome plated to prevent scratching dec- 
orated body blanks. Either pressure gun 
fittings or Trabon automatic lubrication 
system are provided, as specified. One 
carrier chain is standard equipment but 
two are supplied when requested for 
eans of lower height. 


CURVE CONVEYOR 


The Wiretyer Corporation, Hawthorne, 
N. J., announces the newest addition to 


the “Wire-O-Veyor” line of power driven 
conveyors; a horizontal curve conveyor. 
This standard unit consists of a complete 
conveyor section, utilizing a woven wire 
belt, including a welded structural steel 
framework, tubular steel supports and 
adjustable 
Veyors” Taper Weave Curve is avail- 
able in a standard range of widths and 
radii as well as to special order, and may 
be installed horizontally or on an angle. 
The construction is suitable for heavy 


take-ups. The ‘“Wire-O- 


duty up to total loads of 3200 lbs. on 
straight conveyor sections, and 2000 lbs. 
on curve sections. 
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